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 ،الجنة طريق لهما الله سهل الغالية وأمي العزيز أبي

 

 زوجتي العزيزة،إلى 

 

 الغالي، أخيإلى 

 

 عمرهما، في الله أطال جدتايإلى 

 

 ،"شاعر"و" بوعشرة"عائلة  اسم يحمل من كلإلى 

 

 نصيحة نصحني أو علم علمي من إلى كلو

الخير. طريق الى بيدي أخذ أو
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يَّتيِ إنِِّي   تبُْتُ إلِيَْكَ وَإنِِّي مِنَ الْمُسْلمِِينَ "صَالحًِا ترَْضَاهُ وَأصَْلحِْ ليِ فيِ ذُرِّ

 

 العظيم الله صدق

 
  "هشماوي كمال  "الدكتور الكريم أستاذي المؤطرإلى الامتنان و الشكرب أتقدم

 الكبير الفضل له كان فقد توجيهاتو نصائح،و ارشادات، على كل ما قدمه لي من

 العمل، هذا انجاز في

 

من  العمل هذا انجاز في ساهم من كل إلىوزملائي وأصدقائي، ولأساتذتي، الشكر 

 والتقدير، التحية مني بعيد ومن داخل أو خارج أسوار الجامعة، لهم أو قريب

 

 على تفضلهم بقبول مناقشةالكرام المناقشة لأعضاء لجنة أيضا الشكر موصول 

 .ثرائهاإو أطروحة الدكتوراه
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Abstract 

This thesis dealt with the subject of the marketing strategy from 

the executive side, by identifying the factors determining the 

implementation of the marketing strategy. The implementation stage is 

considered one of the most important stages of strategic management 

that organizations give special treatment to because it is directly related 

to profitability . The issue was dealt with through a set of stages. First, 

the previous literature was reviewed with the aim of defining the 

research problem and identifying the research gap. Secondly, to deepen 

the knowledge related to the subject of the research, the theoretical 

background of each of the strategic management, environmental 

analysis, formulation of the marketing strategy, implementation of the 

marketing strategy, monitoring of the marketing strategy, in addition to 

the factors influencing the implementation stage were addressed. 

As for the applied side, a study was conducted on a sample of 

Algerian economic institutions, where the data was processed using a 

package of statistical tests represented in: the statistical description of 

the study sample, the exploratory factor analysis (AFE), the 

confirmatory factor analysis (AFC), and finally to test the relationships 

in the model The study between the dependent variable and the 

independent variables was using structural equations modeling (SEM). 

The field study concluded that there is an effect of each of the 

formulation and control phases on the implementation phase. There is 

also an influence of a group of factors on the marketing strategy 

implementation represented in each of the organizational factors 

(organizational culture, organizational structure, organizational 

communication, resource allocation), human factors (leadership, 

middle managers, employees), finally individual factors (commitment, 

role). 

Keywords: Marketing strategy, Strategy implementation, 

Organizational dimension, Human dimension, Individual dimension. 
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 Organizational dimensionالبعد التنظيمي 

  

H1 

H2 H5 H4 H3 H6 

H7 

H8 

H9 
H11 

H10 
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 Moorman and Miner (1998) 

Moorman and Miner 1998 .)

 

1982) ,Narayanan( .

 (Alkhafaji, 2003) 

(2007 ,Jacobides)

(noble1999.)

https://scholar.google.com/citations?user=292JT3gAAAAJ&hl=fr&oi=sra
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(3002Alkhafaji،)

(Ahmadi 2012)

(3005lopez,  .)

(Okumus 2003)

(Bouchard, and   Spindler

2011)

(Yates, 2006)



 

 

107 
 

(2015 , Shockley).

(Flamholtz and al, 1985)

(Hrebiniak, 1992 .)

(Okumus 2001)
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(Alexander 1985.)

(3005Kuratko, .)

(Fairholm, 2009.)

(Azhar and al 2013)
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(2993Floyd, )

(Mari jansen, 2014)

(olson and al, 2018)  .

(Piercy and al , 1998) .
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Heracleous, 2000) (Alexander, 1985.)

(noble, 

1999)  .
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and  ryan, 2010) Westringand( 

 

:

Marketing strategy 

implementation
 Kotler 

1984) .

Marketing strategy 

Formulation

 Alkhafaji 2003)

Organizational Structure

Jacobides, 2007

Organizational culture

.Pettigrew 1979

Organizational 

communication
 (Miller, 2015)
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Organizational Control

Resource allocation

Leadership
 Baker, 2014)(  

Middle managers

(2993Brennan,) 

Employees
 (Waterman and al, 1980)

Commitment(Miller, 2003)

Role
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:

 

 

  

  

 
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 

 

 LinkedIn

 

 

 

)Robinson 2018.
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)Minto 2017.
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:

  Churchill, G. (1979) A Paradigm for Developing Better Measures of Marketingالمصدر:

73.-Constructs. Journal of Marketing Research, 16, 64 

and
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CFAStructural 
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equation modeling.

spss 25 ,AMOS 22

SPSS 
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SPSS 

:

SPSS 
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:

:SPSS 

:

SPSS 
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:

SPSS
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:

 

 marketing strategy implementation   

  

 4.65 0.715  

 4.51 0.412  

 4.31 0.729  

 4.66 0.564  

 4.87 0.648  

 4.27 0.464  

   4.545 0.542  

SPSS 
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126 
 

 marketing Strategy formulation  

  

79.3  493.0  

09.7 49..0  

0944 49603  

090. 496.0  

0930 49.64  

   0970. 49740  

 SPSSبالاعتماد على مخرجات  الباحثمن اعداد  المصدر:

 1..20.3.0

1.520.531
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 1.130..32

 4.08 0..1.

2.9.0..31 

 

Organisational structure  

  

 

 4.31 0.327  

 4.79 0.742   

 4.60 0.183  

 3.86 0.447  



 

 

128 
 

 4.36 0.669  

 4.84 0.574  

 4.293 0.241  

SPSS 
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7. 

  Organisational culture  

  

 

  

4.47 0.751  

 4.61 0.321  

 

4.51 0.550  

 3.64 0.412  

 

3.98 1.042  

 

4.87 0.215  

 4.315 0.542  

SPSS 
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131 
 

    Organizational communication 

  

 

 3.87 0.517  

 4.18 0.478   

  4.44 0.597  

 3.41 0.851  

  4.36 0.384  

  4.65 0.654  

 4.76 0.782  

 4.242 0.671  

SPSS 
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133 
 

 Organizational control 

  

 

 4.48 0.176  

 4.67 0.198  

 

3.98 0.725  

 4.17 0.587  

  4.37 0.467  

  

4.87 0.371  

  

4.55 0.444  

 4.441 0.681  

SPSS 
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 Resource allocation  

   

 

 3.98 0.698  

 4.65 0.784  

 4.32 0.564  

 3.64 0.741  

15.4 951.0 

 4.17 0.351  

 4.211 0.798  

SPSS 

23.4435.2

23.443.5.
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.3.343..3

235.432..

 

.3.24342.

 

 leadership 

   

 

 4.67 0.421  

 4.32 0.76.  

 

4.83 0.122  

 

3.98 0.38.  

 

4.65 0.742  

 4.71 0.521  
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4.87 0.685  

 4.577 0.646  

SPSS 

233.43244

234.4354.

23.44324.

23.543424
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.3.343.3.

 

 middle managers 

   

 

  

4.36 0.741  

 

4.74 0..76  

 

4.17 0.698  

 

4.63 0.397  

  

4.51 0.457  

 

4.14 0.468    
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 4.443 0.541  

SPSS 

 

(40)

1.1120.512

2342

4354.

 

23..43..4

 

 

235.43254

 

 23..4342.

 

23.443..3
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23.2432.3

.

00 

 employees 

  

 

 4.75 0.655  

 

4.33 0.584  

 4.79 0.532  

 

4.67 0.381  

 

4.46 0.448  

 4.13 0.687  

  4.35 0.441  

 4.512 0.641  

SPSS

(41) 1.523

0..12

 

234.435.4
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 2345

43.55

23.443.3.

 

232.0.448

 

  

23.50.441

23..43532



 

 

142 
 

 

23..4322.

0. 

 commitment 

  

 

 

4.67 0.781  

 4.43 0.684  

. 

4.64 0.541  

 

4.87 0.694  

 4.36 0.787  

 4.12 0.471  

 4.5 94  0.632  

SPSS 
 

(42)1.520

0..23
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 2334

0.694

 

            

 23.40.781

  23..

4352.

232.

0.684

  

0.7870.787

.
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23.40.471

 

07 

   role  

  

 

 

4.57 0.441  

 

4.61 0.784  

 4.17 0.684  

 3.53 0.554  

  4.65 0..47  

 

4.01 0..81   

 4.25 0.784   

SPSS

 

(43)

2 4543432

23.543.24
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23..43432

23544322.

23.443.32

234.43.32

 

.35.43552
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E

and Beck, 2012) Polit(.  

 

 

 

 

 

SPSS 

 

Kolmogorov-Smirnov test
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SPSS 

 

(Kaiser, 1974)
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2525.

(Bartlett, 1954) 

Cronbach's alpha

(Flora, 2000)

1.Cronbach's alpha 
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SPSS 

PCA

PCA

(Fabrigar and Wegener, 

2012) 
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14

 

 

ت
نا
كو

لم
 مجموع المربعات بعد التدوير ا

قبل التدوير مجموع مربعات قيم 

 التشبع
 الجذور المبدئية التخيلية

 المجموع التباين التجميعي المجموع التباين التجميعي المجموع التباين التجميعي

1 8,451 24,145 24,145 8,451 24,145 24,145 7,928 22,650 22,650 

2 1,982 5,664 29,809 1,982 5,664 29,809 1,692 4,835 27,485 

3 1,772 5,064 34,873 1,772 5,064 34,873 1,689 4,827 32,312 

4 1,612 4,607 39,479 1,612 4,607 39,479 1,575 4,500 36,812 

5 1,575 4,501 43,980 1,575 4,501 43,980 1,504 4,296 41,108 

6 1,471 4,202 48,182 1,471 4,202 48,182 1,467 4,192 45,301 

7 1,403 4,010 52,191 1,403 4,010 52,191 1,441 4,118 49,419 

8 1,320 3,772 55,963 1,320 3,772 55,963 1,414 4,041 53,459 

9 1,239 3,541 59,504 1,239 3,541 59,504 1,406 4,017 57,476 

10 1,138 3,253 62,757 1,138 3,253 62,757 1,344 3,840 61,316 

11 1,041 2,975 65,732 1,041 2,975 65,732 1,303 3,722 65,038 

12 1,008 2,879 68,611 1,008 2,879 68,611 1,250 3,573 76,611 

13 0.974 2,684 69,295       

14 0.964 2,531 71,826       

15 0.867 2,481 73,307       

16 0.832 2,348 74,654       

17 0.778 2,316 76,970       

18 0.752 2,229 77,199       

19 0.721 2,020 79,219       

20 0.674 1,994 80,213       

21 0.635 1,751 82,964       

22 0.574 1,594 83,558       

23 0.554 1,530 84,088       

24 0.502 1,469 86,557       

25 0.496 1,262 88,819       

26 0.476 1,130 89,948       

27 0.433 1,048 90,997       

28 0.426 1,012 92,809       

29 0.373, 1.005 93,330       

30 0.384 0.941 94,812       

31 0.366 0.874 95,222       

32 0.332 0.831 96,594       
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33 0.298 0.774 97,844       

34 0.257 0.698 98.684       

35 0.208 0.631 98.874       

36 0.196 0.521 99.124       

37 0.188 0.531 99.487       

38 0.168 0.412 99.654       

39 0.164 0.369 99.699       

40 0.160 0.336 99.742       

41 0.138 0.287 99.882       

42 0.089 0.223 99.952       

43 0.068 0.155 99.987       

44 0.066 0.136 99.996       

45 0.054 0.125 100       

SPSS 

48 

 العبارات وزن العامل المكونات

. 1 3 2 4 

    0.942 43322 OSTR 4 

    0.896 43334 OSTR 2 

    0.863 434.5 OSRT 3 
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    0.846 43..4 OSTR 6 
    0.739 434.4 OSTR 1 

    0.713 4334. OSTR 5 
   0.889  4345. OCUL 1 

   0.878  433.4 OCUL 4 
   0.831  434.2 OCUL 7 

   0.743  433.. OCUL 2 

   0.712  433.4 OCUL 6 
   0.687  4344. OCUL 5 

  0.909   433.5 OCOM 3 
  0.876   434.5 OCOM 2 

  0.864   43342 OCOM 5 

  0.798   434.2 OCOM 7 
  0.742   43344 OCOM 6 

  0.684   434.. OCOM 1 
 0.942    43454 OCON 2 

 0.930    433.. OCON 4 
 0.878    43352 OCON 5 

 0.867    433.. OCON 1 

 0.822    4344. OCON 6 
 0.807    4345. OCON 3 

0.971     43442 RS 3 
0.886     433.2 RS 5 

0.872     434.2 RS 1 

0.834     433.. RS 4 
0.784     43.45 RS 2 

SPSS 
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10) 

 العبارات وزن العامل المكونات

3 2 4 

  0.974 4334. LEAD 5 

  0.931 434.3 LEAD 4 

  0.868 43.45 LEAD 3 

  0.813 433.. LEAD 6 

  0.861 43442 LEAD 1 

  0.712 43343 LEAD 2 

 0.963  434.3 MM 3 

 0.857  4332. MM 2 

 0.836  433.. MM 5 

 0.798  43.44 MM 1 

 0.684  433.. MM 6 

0.89.   43324 EMPL 2 

0.878   434.. EMPL 7 

0.860   43.32 EMPL 5 
0.841   4334. EMPL 4 

0.829   43342 EMPL 6 
0.406   4345. EMPL 1 

SPSS 
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(

4344.433..

5

.4.. 

.9:) 

 العبارات وزن العامل المكونات

2 4 

 0.945 0.831 Comm 2 
 0.858 0.862 Comm 4 

 0.841 0.712 Comm 3 
 0.815 0.846 Comm 6 

 0.726 0.764 Comm 1 

 0.711 0.633 Comm 5 
0.864  0.763 RO 4 

0.843  0.836 RO 1 
0.821  0.771 RO 6 

0.801  0.808 RO 5 

0.723  0.841 RO 2 
0.623  0.825 RO 3 

SPSS 
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.4) 

 العبارات وزن العامل المكونات

4 

0.874 434.4 MSF 1 

0.865 4345. MSF 6 
0.841 433.. MSF 5 

0.776 43334 MSF 4 
0.764 433.5 MSF 3 

0.717 433.. MSF 2 

SPSS 

 

.2) 

 العبارات وزن العامل المكونات

4 

0.984 43354 MSI 3 

0.876 43..2 MSI 5 
0.854 433.4 MSI 6 

0.821 434.. MSI 2 

0.781 433.. MSI 4 
0.744 433.. MSI 1 

SPSS 
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 SPSS 25

 

 

 

 

 



 الفصل الرابع: تحليل ومناقشة النتائج
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22 AMOS 

Confirmatory Factor Analysis

.

 والتأثيرات العلاقات لفحص المعادلة نظام يستخدم الذيPath analysis   المسار نموذج

  وبالتالي تمكيننا من قبول أو رفض الفرضيات المطروحة. أكثر أو متغيرين بين السببية

1  

2  

3  Confirmatory Factor Analysis  

4   Path analysis   

5  
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(Pearson correlation)

, 2018) and al Schober(

Rovetta, 2018) (

.000 
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.000 

.000 

.000 

.000 
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.000 

.000 

.000 

.000 
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.000 

.000 

      

 SPSSبالاعتماد على مخرجات  الباحثمن اعداد  : المصدر
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2 

لنموج الدراسة معامل الارتباط (:45الجدول رقم )

 R النموذج

 
R square Adjusted 

R Square 

Std. Error of the 

Estimate 

1 .893 .797 .793 .31726 

   MSF OSTR OCUL OCOM OCON RS LEAD MM EMPL COMMU 

RO

MSI

 SPSSبالاعتماد على مخرجات  الباحثمن اعداد  : المصدر

54 R398.0

390.0390.0

 anova اختبار نتائج (:44الجدول رقم )

Somme des carrésddl Carré 
moyen

fsig

86.9281017.386189.770.000

20.8885850.092

107.816595

MSF OSTR OCUL OCOM OCON RS LEAD MM EMPL COMMU RO

MSI 

 SPSSبالاعتماد على مخرجات  الباحثمن اعداد  : المصدر
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Ross,2017) 

65

1,624, 262 6,210 

,703 ,044 ,179 8,985 

,217 ,050 ,2496,095  

,283 ,046 ,1127,327  

,733 ,042 ,1278,198  

,237 ,032 ,1113,555  

,214 ,032 ,1015,459  

,849 ,034 ,8393,633  

,221 ,033 ,8514,880  

,858 ,031 ,8217,531  

,248 ,031 ,3656,877  

,323 ,054 ,8571,249  

   MSF OSTR OCUL OCOM OCON RS LEAD MM EMPL COMMU 

RO

MSI

 SPSSبالاعتماد على مخرجات  الباحثمن اعداد  : المصدر
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(Kianifard, 1993)

  Confirmatory Factor Analysis 

CFA

.

Campbell and Fisk, 1959)( 

 CMIN / DF1977) ,al andWheaton (

3Kline, 

1998 )5(Wheaton et al, 1977)

 GFI)1984 ,Jöreskog and Sörbom( MlUls

)1985 ,Tanaka and Huba(GFI

0.908 
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 AGFI

 AGFI080.90

(Tanaka and Huba, 1985)  

 RMSEARMSEA0.05

0.050.010.010.8

0.8 , 1993) Browne and Cudeck( 9

 SRMRSRMR

00008(Hu and Bentler, 1999)9

 NFI0.9( andBentler (

Bonett, 1980 

 CFICFI8 ( andBentler (

Bonett, 1980 9

65  

 المؤشرات المقياس المرجع

Wheaton et al. 

(1977) 
5أقل من   CMIN /df

Jöreskog and 

Sörbom (1984) 
009 أكبر من  GFI 

Tanaka and Huba 

(1985) 
008أكبر من   AGFI 

1993))Browne and 

Cudeck 
50.0أصغر من   RMSEA 

Hu and Bentler 

(1999) 
08.0أصغر من   SRMR 

(Bentler & Bonett, 

1980) 
009أكبر من   NFI 

(Bentler & Bonett, 

1980) 
009أكبر من   CFI 

 K line, R. B. 2005. Principles And Practice Of Structural Equation Modeling. 2005. New : المصدر

York, Ny: Guilford. 
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1.3 

 : (25الشكل رقم )

 

 Amos برنامج بالاعتماد على مخرجات الباحثمن اعداد  : المصدر

 

005 

005100947

005400923

005

005400822

005  

00540094
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3

00730095 

65

 المؤشرات المقياس قيمة المؤشر

5أقل من  3.708  CMIN /df
009أكبر من  0.923  GFI 
008أكبر من  0.915  AGFI 
50.0أصغر من  0.022  RMSEA 
0008أصغر من  0.041  SRMR 
009أكبر من  0.928  NFI 
009أكبر من  0.962  CFI 

 Amos برنامج بالاعتماد على مخرجات الباحثمن اعداد  : المصدر

58 

:

      (Chi-square = 27.841)00000CMIN / DF

CMIN / DF = 3.708

. Goodness of Fit(GFI 

= 0.923).of  adjusted goodness

 fit index (AGFI = 0.915)Standardized Root Mean Squared  

Residual(SRMR = 0.041)

 comparative fit indexCFI = 

0.962

 oot mean square error of approximationr (RMSEA = 0.053)
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. Normed Fit Index(NFI 

= 0.928)

(Browne and Cudeck, 1993) , 1980) (Bentler )2020 ,Radomska(  

2.2 

25:

 

 Amos برنامج بالاعتماد على مخرجات الباحثمن اعداد  : المصدر
 

 

0.570914

. 
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00590093

005200885

65

 المؤشرات المقياس قيمة المؤشر

5أقل من  3.271  CMIN /df
009أكبر من  0.987  GFI 
008أكبر من  0.959  AGFI 
50.0أصغر من  0.032  RMSEA 
0008أصغر من  0.023  SRMR 
009أكبر من  169.0  NFI 
009أكبر من  0.977  CFI 

 Amos برنامج بالاعتماد على مخرجات الباحثمن اعداد  : المصدر

59 

:

      (Chi-square = 31.257)00000CMIN / DF

CMIN / DF = 3.271

. Goodness of Fit(GFI 

= 0.987).adjusted goodness of 

 fit index (AGFI = 0.959)Standardized Root Mean Squared  

Residual(SRMR = 0.023)

 comparative fit indexCFI = 

0.977

 mean square error of approximationoot r (RMSEA = 0.032)
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Normed Fit Index(NFI 

= 0.961) 

**

(Browne and Cudeck, 1993)(Radomska, 2020) (Bentler, 1980)  

2.2  

 :( 25الشكل رقم )

 

 Amos برنامج بالاعتماد على مخرجات الباحثمن اعداد  : المصدر

  

0.580.92

0.570.95 
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56

 المؤشرات المقياس قيمة المؤشر

5أقل من  3.112  CMIN /df
009أكبر من  0.938  GFI 
008أكبر من  0.927  AGFI 
50.0أصغر من  0.027  RMSEA 
0008أصغر من  0.032  SRMR 
009أكبر من  0.941  NFI 
009أكبر من  0.979  CFI 

 Amos برنامج بالاعتماد على مخرجات الباحثمن اعداد  : المصدر

60 

:

      (Chi-square = 29.136)00000CMIN / DF

CMIN / DF = 3.112

. Goodness of Fit(GFI 

= 0.938).adjusted goodness of fit 

 ndexi (AGFI = 0.927)Standardized Root Mean Squared  

Residual(SRMR = 0.032)

 comparative fit indexCFI = 

0.979

 oot mean square error of approximationr (RMSEA = 0.027)

Normed Fit Index(NFI 

= 0.941) 

**

)(Browne and Cudeck, 1993(Radomska, 2020) (Bentler, 1980)   
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II    Path analysis 

SEM.

(Bullmore and al, 2000) 

25:   Path analysis 

 

 Amos برنامج بالاعتماد على مخرجات الباحثمن اعداد  المصدر:

 Path  المسار( نموذج)باستخدام  الفرضيات اختبار29

analysis  حيث ,:



 

  

175 
 

0.001 

(p = 0.00) PP≤0.001

0.001 

(p = 0.00) P

P≤0.001 

0.001 

(p = 0.00) P

P≤0.001 

0.001 

(p = 0.00) 

PP≤0.001

 

0.001 

(p = 0.00) P

P≤0.001 
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0.001 

(p = 0.00) P

P≤0.001 

0.001

(p = 0.00) P

P≤0.001 

0.001 

(p = 0.00) 

PP≤0.001

 

0.001 

(p = 0.00) P

P≤0.001 

0.001 

(p = 0.00) P

P≤0.001 

0.001 
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(p = 0.00) P

P≤0.001

 

56

Path coefficient 
 

← H1 

 ←  H2 

 ←  H3 

 ←  H4 

 ←  H5 

 ←  H6 

 ←  H7 

 ←  H8 

 ←  H9 

 ←  H10 

 ←  H11 

 p ≤ 00001 عند دال***  ملاحظة:

 Amos برنامج بالاعتماد على مخرجات الباحثمن اعداد  المصدر:
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III 

 

6.
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(Stonich, 1982) (Radomska and Kozyra, 2020) (Galbraith and Nathanson, 1978) (Hrebiniak and Joyce’s 1984) 

(yang li and al, 2008) 

2.

(Malshe and al, 2022)(Hambrick 1989) 

Aaker 1998)) (Skivington and Daft, 1991) 

2.

(Stonich, 1982) (ahmadi 2012) 2003)  alkhafaji)9 
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 4.

(Flamholtz 1985) (Wheelen 20119)

6.

 

(dobni 2003) Okumus, 2003)).

5.



 

  

181 
 

 

 Okumus, 2003)) Hamrick and Cannella, 1989)) Higgins, 2005)). 

:

5.

2006) (Tawsea and Tabesh, 2021)  (Hrebiniak, Okumus, 2003)). 

5.
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(Westley, 1990) (Ikävalko, 2001(Van Rensburg and al, 2014)9 

5.

 (Waterman 

and al, 1980)( Aaker, 1998) (Olson and al, 2018) 

:

66.

 noble, 1999) (yang li and al, 2008)  and (mokwa Naidooكل

2011) and (wu9 

https://www.sciencedirect.com/science/article/abs/pii/S0019850118300440#!
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