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Abstract:

This study aims to know and understand the impact of determinants affecting
consumers’ attitudes towards green behavior, and these determinants represented in social
determinants (reference groups), cultural (religious determination), economic (willingness
to pay the price), marketing (green marketing mix), psychographic ( Environmental
concern), political (laws and legislation) as an independent variable, and consumer attitude
towards green behavior as a dependent variable. To achieve the objectives of the study, a
questionnaire was used to collect data from the 322 sample members in the western Algerian
region. The Statistical Package for Social Sciences (SPSS) version 20 was used to analyze
the questionnaire data.

the results of this study showed that there is a statistically significant effect at the level
of significance (0.05) for the determinants of consumer attitudes on the attitude of the
consumer towards green behavior among professors at the Faculty of Economics,
Commercial Sciences and Management Sciences in the universities of western Algeria, so
that we did not see a significant impact on the determinants of That.

Keywords : determinants of consumer attitudes, consumer attitudes, green behavior, the
Algerian West.
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2 Sig. (2-tailed) ,000 ,000 ,000 ,000

N 322 322 322 322 322

**_ Correlation is significant at the 0.01 level (2-tailed).
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Correlations
95)lall 108y} 11550l e
Correl.at.lonu 1000l 688" 6007 8777
Coefficient
5kl Sig. (2-tailed) ,000 ,000 ,000
N| 322 322 322 322
1 I B sk 3K
Correlation| — ceewl 1000 724 879
Coefficient
108,01 Sig. (2-tailed)) 000 0000 000
N| 322 322 322 322
Spearman's rho .
p Correl.at.lonu 600" 724 1.000 848"
Coefficient
k] Sig. (2-tailed) ,000; ,000 ,000
N| 322 322 322 322
1 i T ETY ETY
Correlationf  ¢-ud  g79% 848" 1,000
Coefficient
1 Sig. (2-tailed) ,000; ,000 ,000
N| 322 322 322 322

**_Correlation is significant at the 0.01 level (2-tailed).

323 il dayg cihlal) G RN Gl L) gl 1(7) o) gala

Correlations
125)Ld)  135)Lad) 145kl P
Correl.at.lonu 1,000 .607° 092 805"
Coefficient
| 123 Lall ) )
Spearman'’s tho Sig. (2-tailed) 0000 101 ;000
N| 322 322 322 322
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135,Lall

145l

23

Correlation|
Coefficient

Sig. (2-tailed)
N

Correlation|
Coefficient

Sig. (2-tailed)
N

Correlation|
Coefficient

Sig. (2-tailed)
N

,607"

,000
322

,092

,101
322

,805™

,000
322

1,000,

322
,290™

,000
322

,865™

,000
322

290,865
,000 ,000
322 322
1,000 ,5247
.000)
322 322
5247 1,000
,000
320 322

**_Correlation is significant at the 0.01 level (2-tailed).

L p2AY) gl dayg bl Gu AR Gl Lad) gl 1(8) ad) gala

Correlations

155)Lall | 165)kall | 1755l | 3

Correlation 1,000 | 165 | 419* | 643"
Coefficient

158kl Sig. (2-tailed) ,003 | ,000 | ,000

N 322 322 322 322

Correlation 165 | 1,000 | 293 | 734"
Coefficient

Spearman's rho 1681 Sig. (2-tailed) ,003 ,000 ,000

N 322 322 322 322

Correlation 1 )y gee | 2937 | 1000 | ,734™
Coefficient

T gio (2etailedy | 000 | 000 000

N 322 322 322 322
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3 e

Correlation
Coefficient

Sig. (2-tailed)
N

,643"

,000
322

734"

,000
322

734

,000
322

1,000

322

**_ Correlation is significant at the 0.01 level (2-tailed).

L p2dY) DY) dayg clhlall G AR GlaaY) LA il :(9) A8 gala

Correlations
1855l | 1955l | 208)kall | 4and)
1 I sk sk ek
Correlation 1,000 | 517 | 531 | ,803
Coefficient
188kl Sig. (2-tailed) ,000 | ,000 | ,000
N 322 322 322 322
Correlation = o\ ee | | 500 | 573* | 856"
Coefficient
e Sig. (2-tailed) ,000 ,000 ,000
N 322 322 322 322
Spearman's rho ; .
Correlation 531" | 573 | 1,000 | ,807"
Coefficient
2006 gio (-tailed) | 000 | 000 000
N 322 322 322 322
Comelation | gn3++ | 856 | 807" | 1.000
Coefficient
43l Sig. (2-tailed) ,000 ,000 .000
N 322 322 322 322

**_ Correlation is significant at the 0.01 level (2-tailed).
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Correlations
2155lad] 2255Ladl 2335lead] 40l
Corre?aFlon 1.000 | 570" | 649" | 826"
Coefficient
2150 Sig. (2-tailed) ,000 | ,000 | ,000
N 322 322 322 322
Correlation 570" | 1,000 | .695 | ,880™
Coefficient
225)%-] Sig. (2-tailed) ,000 ,000 ,000
N 322 322 322 322
Spearman's rho : .
Correlation = (o= | o5 | 1,000 | ,888"
Coefficient
230k Sig. (2-tailed) ,000 | ,000 ,000
N 322 322 322 322
Correlation 1 o) cer | o | ggg™ | 1,000
Coefficient
Adlaal Sig. (2-tailed) .000 .000 .000
N 322 322 322 322

**_Correlation is significant at the 0.01 level (2-tailed).
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Correlations
255l | 2555Lall | 265,Ladl | 5 sl
Corre?aFlon 1.000 | 697 | 540" | 849"
Coefficient
2400 Sig. (2-tailed) ,000 | ,000 | ,000
N 322 322 322 322
Correlation 697" | 1,000 | 560" | .821"
Coefficient
2551 Sig. (2-tailed) ,000 ,000 ,000
N 322 322 322 322
Spearman's rho : .
Correlation = ¢\ | e | 1,000 | ,868"
Coefficient
2650 Sig. (2-tailed) ,000 | ,000 ,000
N 322 322 322 322
Correlation 1 ¢ /e | oo | g6g™ | 1,000
Coefficient
el Sig. (2-tailed) .000 .000 .000
N 322 322 322 322

**_Correlation is significant at the 0.01 level (2-tailed).
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- enlpeadlg
Correlations
275)kall | 2855l | 295,Lall | 6 lsall
Correlation 1,000 | 557 | 366™ | 769"
Coefficient
275k Sig. (2-tailed) ) ,000 ,000 ,000
N 322 322 322 322
Corre?aFlon 557 1.000 | 367" 704
Coefficient
2850 Sig. (2-tailed) ,000 . ,000 | ,000
N 322 322 322 322
Spearman's rho lati B
Correlation 366™ | 367" | 1,000 | ,805™
Coefficient
2900 Sig. (2-tailed) ,000 | ,000 . ,000
N 322 322 322 322
Corre?aFlon 760" | 704" | 805" 1,000
Coefficient
6Jlx Sig. (2-tailed) ,000 ,000 ,000
N 322 322 322 322

**_ Correlation is significant at the 0.01 level (2-tailed).
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Correlations

3055kl | 3135Lall [ 328Lall | 333)Lall | 343, Lall | 12 Lall

Correlation sk ok ok Hk Hk

at 1,000 | 676" | ;733 | 600" | 482" | ,829
Coefficient

305=Y Gio (2-tailed) : 000 | ,000 | ,000 | ,000 | ,000

N 322 | 322 | 322 | 322 | 322 | 322

Correlation 676" | 1,000 | 783" | 501" | 415" | 793"
Coefficient

39l Gio (2-tailed) | 000 : 000 | ,000 | ,000 | ,000

N 322 | 322 | 322 | 322 | 322 | 322

Correlation 733" | 783" | 1,000 | 741" | 4917 | 865"
Coefficient

329 Gio (2-tailed) | ,000 | ,000 : 000 | ,000 | ,000

, N 322 | 322 | 322 | 322 | 322 | 322
Spearman's .

rho Correlation | oy | 5917 | 741 | 1,000 | 467 | 781"
Coefficient

33 i (2-tailed) | ,000 | ,000 | 000 : 000 | ,000

N 322 | 322 | 322 | 322 | 322 | 322

Correlation 4827 | 4157 | 4917 | 467" | 1,000 | 766"
Coefficient

3 Gio (2-tailed) | ,000 | 000 | 000 | 000 : 000

N 322 | 322 | 322 | 322 | 322 | 322

Correlation I grgee | 7935 | gg5™ | 781" | 766" | 1,000
Coefficient

12d>d gio (2-tailed) | ,000 | 000 | 000 | ,000 | ,000
N 322 | 322 | 322 | 322 | 322 | 322

*#*_ Correlation is significant at the 0.01 level (2-tailed).
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Correlations
355, all| 368, Luall| 375 ,Luall| 385 ,Liall[ 393 )Luadl [ 405 el [ 413 Luadl [22 Sl
Correlation 1,000 | 106 | 545" | 261%* | 203" | .107 | 240%™ | 554"

355 Coefficient
B Sig. (2-tailed) .| .057 | 000 | 000 | 000 | 054 | 000 | .000
N 322 | 322 | 322 | 322 | 322 | 322 | 322 | 322
Correlation 106 | 1,000 | 108 | ,103 | 224" | 302" | 074 | 416"

3651 Coefficient
B Sig. (2-tailed) 057 | . | .052 1 .065 | .000 | ,000 | .188 | 000
N 322 | 322 | 322 | 322 | 322 | 322 | 322 | 322
Correlation 545" 108 | 1,000 | 486™ | 417" | 419" | 340" | 748"

375l Coefficient
B Sig. (2-tailed) 000 | 052 . | .000 | .000 | .000 | .000 | .000
N 3220 | 322 | 322 | 322 | 322 | 322 | 322 | 32
Correlation 2617 103 |.486™ | 1,000 | 457" | 427 | 374** | 684"

385 1l Coefficient
B Sig. (2-tailed) 000 | 065 | 000 | . | .000 ]| .000 | .000 | .000
Spearman's N 322 322 322 322 322 322 322 322
tho Correlation 203" | 224" | 417 | 457 | 1,000 | 8117 | 743** | 752"

305 1l Coefficient
B Sig. (2-tailed) 000 | 000 | ,000 | .o00o | . | .000 | .000 | .000
N 3220 | 322 | 322 | 322 | 322 | 322 | 322 | 32
Correlation 107 |.302° | 419" | 427 | 8117 | 1,000 | ,622" | 718"

405 el Coefficient
s Sig. (2-tailed) 054 | 000 | ,000 | 000 | 000 | . | .000 | .000
N 3220 | 322 | 322 | 322 | 322 | 322 | 322 | 32
Correlation 240" | 074 | 340" | 374%* | 743" | 622 | 1,000 | 662"

A1l Coefficient
B Sig. (2-tailed) 000 | 188 | ,000 | 000 | 000 | 000 | . | .000
N 3220 | 322 | 322 | 322 | 322 | 322 | 322 | 322
Correlation 554" | 416™ | 748" | 684" | 752" | 718" | .662™* | 1,000

2 sl Coefficient
’ Sig. (2-tailed) 000 | 000 | ,000 | 000 | 000 | 000 | 000 | .
N 3220 | 322 | 322 | 322 | 322 | 322 | 322 | 32

**_ Correlation is significant at the 0.01 level (2-tailed).
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Reliability Statistics

N of Items
Cronbach's
Alpha

900 29

Reliability Statistics

' N of

Cronbach's Ttems
Alpha

804 12

Reliability Statistics

' N of

Cronbach's Items
Alpha

907 4l
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diall
Frequenc| Percent Valid| Cumulative
V] Percent Percent]
S 176 54,7 54,7 54,7
Valid < 146f 453 45,3 100,0
Total 3221 100,0 100,0
el
Frequenc| Percent Validl Cumulative
V] Percent Percent
S 2604
90 28,0 28.0 28,0
35
S 3604
174 54,0 54,0 82,0)
a5
Valid
T 65014604 55 17.1 17.1 99,1
. ).\S;
- 3 9 9 100,0
465
Totall 322 100,0 100,0
Aol
Frequenc| Percent Valid Cumulative
y Percent Percent
e 90, 28,0 28,0 28,0
Valid
TN 217 67,4 674 95,3
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B (3ladg 8 2,5 2,5 97,8
Jo) 7 22 2,2 100,0
Total 3221 100,0 100,0
salgddl
Frequenc| Percent Valid| Cumulative
y Percent Percent
(ig4 6 1,9 1,9 1,9
PrmeNs 39 12,1 12,1 14,0
Ppres 117 36,3 36,3 50,3
Validgmls Jalil 123 382 38,2 88,5
el S5 37 11,5 11,5 100,0
ALEY
Total 322 100,0 100,0
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Frequenc| Percent Valid| Cumulative
y Percent| Percent
60.000+ it 720 224 22,4 22,4
80.000.160.000, 69 21,4 21,4 43,8
\ -280.000,
vaia® € 78 242 24,2 63.0
100.000
z2100.0005s S| 103 32,0 32,0 100,0
Total 3221 100,0 100,0,
dalay)
Frequenc| Percent Valid| Cumulative
N Percent] Percent]
3 ymS AL 194 60,2 60,2 60,2
404
122 37,9 37,9 98,1
Valid 2
) 6 1,9 1,9 100,0
Total 3221 100,0 100,0
L@y g
Frequenc| Percent Valid| Cumulative
y Percent Percent
¢ s (0 i
167 51,9 51,9 51,9
) e ¢
Valid
- Yolee (solan J3ig 155 48,1 48,1 100,0
Total 3221 100,0 100,0,
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One-Sample Statistics

N| Mean StdStd.  Error

Deviation Mean|

1l 322 2,8416 94625 ,05273

20l 322 4,3245 , 74143 ,04132

3l 322 3,5422 ,57942 ,03229}

4] 322 3,2402 97615 ,05440

5L 322 4,3861 ,55967 ,03119}

6l 322 4,2495 ,59554 ,03319}

ST 322 3,7640 47639 ,02655
1
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One-Sample Statistics

Nl Mean| Std[Std.  Erron
Deviationl Mean|

1l 322 4,2012 69120 ,03852

2kl 322 3.9117 60357 ,03364

o aa| 322 40565 53200 02965

olaad) oladf ellgioal) Ciiga Ao o laial) dasall ) Jasi¥) jLod) zilii :(19) a8y gale
. _yadd)

Model Summary

R| R Squarej]Adjusted  RiStd. Error of]
Squarel the Estimate

Model

,057“| ,003 ,000] ,53196

1Jdla. Predictors: (Constant),

ANOVA?®
Sum of dff Mean Square K Sig.
Model| Squares
Regressio 297 1 297 1,049  ,306"
| Residua 90,553 320, ,283
Tota 90,849 321

2 ysadlla. Dependent Variable:

1J4lb. Predictors: (Constant),
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Coefficients?
]| Unstandardized| Standardize i Sig,
Mode Coefficients d
Coefficients|
B| Std. Error Betal
(ConSta“; 3,965 094 42,200,000
1l ,032 ,031 057 1,024 ,306

2 ysadlla. Dependent Variable:
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Model Summary

R|R SquarelAdjusted R|Std. Error of]
Model Square|the Estimate
| 5288 ,083 ,080) ;51020
2J&4dla. Predictors: (Constant),
ANOVA?
Sum of df Mean| F Sig.
Mode Squares Square
Regressiof 7 557 | 7.552 20012 000"
1 Residua 83,297 320 ,260)
Tota 90,849 321
2 ys»lla. Dependent Variable:
2JuAlb. Predictors: (Constant),
Coefficients?
‘l Unstandardized| Standardize] t Sig.
Mode Coefficients d
Coefficients
B| Std. Erron Beta
(Constant 000!
1 3,162 ,169 18,763 )
|
20l ,207 ,038 ,288 5,386 ,000

2 y,lla. Dependent Variable:
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Model Summary
R|R SquarelAdjusted R|Std. Error of]
Model -
Square|the Estimate
1 ,3914 ,153 ,150 49051
3Jlla. Predictors: (Constant),
ANOVA?
Sum of dff Mean Square K Sig.
Mode Squares
Regressio 13,856 1 13,856 57,589 ,000°
1 Residua 76,993 320 ,241
Tota 90,849 321
2 ysadlla. Dependent Variable:
3J&lb. Predictors: (Constant),
Coefficients?
l| Unstandardized| Standardize] t Sig.
Mode Coefficients d
Coefficients
B| Std. Error Beta
Constant]
(Cons a“)l 2,786 170 16,430 000
1
3L ,359 ,047 3911 7,589 ,000

2 y,alla. Dependent Variable:
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Model Summary
R|R SquarelAdjusted R|Std. Error of]
Model S -
quare|the Estimate
1 ,2493 ,062 ,059 51611
4 \sdla. Predictors: (Constant),
ANOVA?®
Sum of dff Mean Square K Sig.
Mode Squares
Regressio 5,611 1 5611 21,065 ,000°
| Residua 85,238 320, ,260)
Tota 90,849 321
2 ysadlla. Dependent Variable:
4Jsdlb. Predictors: (Constant),
Coefficients?
\l Unstandardized| Standardized 8 Sig.
Mode Coefficients| Coefficients
B|  Std. Error Betal
(Constant) 3,618 ,100] 36,231 ;000
I a0aa 135 030 249 4590 000

2 ys»alla. Dependent Variable:
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Model Summary
R| R Squarej]Adjusted  RIStd. Error of]
Model Square| the Estimate]
1 ,472"‘| ,223 221 46967
Sdadlla. Predictors: (Constant),
ANOVA?
Sum of dff Mean Square K Sig.
Mode Squares
Regressio 20,261 1 20,261 91,849 ,000"
1 Residua 70,588 320 ,221
Tota 90,849 321
2 ysadlla. Dependent Variable:
5J4lb. Predictors: (Constant),
Coefficients?
\l Unstandardized| Standardized i Sig.
Mode Coefficients| Coefficients
B|  Std. Error Beta
(Constant) 2,088 ,207 10,080 ,000
I 506 449 047 4720 9,584,000

2 ys~alla. Dependent Variable:
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Model Summary

Model| R| R Square]Adjusted RIStd. Error of the
Square Estimate
1 448 ,201 ,198 47632
6Jlla. Predictors: (Constant),
ANOVA?
Modell Sum of Squares dff Mean Square K Sig,
Regressio 18,246 1 18,246 80,421 ,000"
1 Residua 72,603 320 227
Tota 90,849 321

2 yssalla. Dependent Variable:
6Jaslb. Predictors: (Constant),

Coefficients®
Model| Unstandardized Coefficients] ~Standardized| t Sig,
Coefficients|
B Std. Error Beta
(Constant) 2,355 ,192] 12,296 ,000
6l 400 ,045 448 8,968 ,000)

2 y,adlla. Dependent Variable:
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Model Summary

R[ R Square|lAdjusted  R[Std. Error of

Model Square| the Estimate]

1 ,4443 ,197 ,194 ATT54

1 s=sadlla. Predictors: (Constant),

ANOVA?
Sum of df Mean Square F Sig.
Model Squares
Regression 17,876 1 17,876 78,391 ,000°
1 Residual 72,973 320 ,228
Total 90,849 321
2 ,s»alla. Dependent Variable:
1 s=s4dllb. Predictors: (Constant),
Coefficients®
Unstandardized Standardize t Sig.
Model Coefficients d
Coefficients
B Std. Error Beta
Constant
( ) 2,192 212 10,326 | ,000
1
1 sl ,495 ,056 444 8,854 ,000

2 j,aalla. Dependent Variable:
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